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Anaheim/Long Beach 
Public Investment Negotiation Strategy 
Harrison Price Co. 
October 23, 1989 
·.n 
o Annual Revenues 
Property Tax 
Hotel Tax 
Sales Tax 
Convention Center Impact 
Other Revenues 1 
Total 
o Value of Twenty Year Impact 
@ 5°/o Inflation 
Summary of Fiscal Impacts 
(Million 1989$) 
Long Beach 
City County 
$31.8 $27.6 
32.2 0 
7.0 1.8 
4.3 0 
4.4 Q 
$79.7 $29.4 
$1.6 Bil $0.6 Bil 
~/ 
Total Twenty Year Fiscal Impact $2.2 Bil 
1 Airport, Fees, Permits, Licenses, Parking Violations, Car Rentals (Sales tax) 
Anaheim 
City Countv 
$10.1 $61.9 
30.4 0 
6.8 1.7 
11.9 0 
0.2 0 
$59.4 $63.6 
$1.2 Bil $1.3 Bil 
~/ 
$2.5 Bil 
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Property Tax Increment 
(Million 1989 $) 
Long Beach Anaheim 
Redevelopment Other 
o Disney Investment 
- Initial Investment $234 $1 ,441 $1,909 
- Future Investment 1Q 390 307 
Subtotal 244 1.831 2.216 
o Non-Disney Investment 
- Hotels and Retail 19Q 2® 449 
Total Tax Basis $434 $2,0&_9 $2,665 
o Property Tax@ 1 °/o $4 $21 $27 
Plus: Peripheral Real Estate 8 0 12 
Less: Existing Property Taxes _Q Q. 1 
Tax Increment $12 $21 $3-8 'fo 
0 Local Multiplier 1.8 1.8 1.8 
0 Total Fiscal Impact $21.6 Mil $37.8 Mil $72.0 Mil 
-City Share 21.6 10.2 10.1 
- County Share 0 27.6 61.9 
(1) In Long Beach, City receives 1 00°/o of funds in a redevelopment area, 27o/o in a non-redevelopment area. 
In Anaheim, assume City receives 14°/o of funds in a non-redevelopment area. 
Theme Park 
(Attendance 
in Millions) 
Hotels 
(Rooms) 
Retail/ 
(OOO's of Sq. Ft.) 
Parking 
(OOO's Spaces) 
Land (Acres) 
Traffic Improvements 
Other 
Total 
Disney Investment Summary 
(Million $1989) 
Long Beach 
Unit~ Total 
10.0 $1,000 Mil 
2,100 294 
150 87 
15 1QQ 
200 $160 
$30 
i4 
$1.675 Mil 
Anaheim 
Units Jotal 
9.5 $950 K 
2,300 322 
250 145 
27 188 
82 $200 
$33 
ru 
$1.909 Mil 
o Merchandise 
o Entertainment 
o Food {$550) 
Total 
Retail/Entertainment Investment Summary 
~ 
500 
800 
550 
Long Beach 
Sq. Ft. i 
60 K $30 Mil 
30 K $24 Mil 
QQ_K $33 Mil 
150 K $87 Mil 
Anaheim 
Sq. Ft.. i 
100 $50 Mil 
50 $40 Mil 
100 $155Mil 
250 $145 Mil 
Non Disney Investments 
Long Beach Anaheim 
o Hotel 
-Rooms 5,336 5,558 
-$/Room $70 K $70 K 
-Total$ $373 Mil $389 Mil 
oRetail 
-SF 250 K 200 K 
-$/SF $300 $300 
-Total$ $75 Mil $60 Mil 
Total $448 Mil $449 Mil 
Future Investment In Theme Park and Disney Hotels 
,, (Million $ 1989) 
' · 
Theme Park Long Beach Anaheim - Super 
Attendance 10 Mil 7.2 Mil 
Per Capita Spending $41.19 $42. 84 
Total Spending $412Mil $308 Mil 
9.2°/o Annual Reinvestment $37.9 Mil $28 .4 Mil 
Capitalized Value@ 1 0°/o $379 Mil $284 Mil 
Hotels 
No. Rooms 2,100 2,300 
Room Rate $125 $125 
Occupancy 80°/o 80°/o 
3°/o Annual Reinvestment $2.3 Mil $2.5 Mil 
Capitalized Value @1 0°/o $21.0 Mil $23.0 Mil 
~ 
'-r 
Peripheral Real Estate Appreciation 
Long Beach Anaheim 
Hotel 
- Existing Units 2205 
- Current Value/Unit $80 K 
Office 
- Existing SF 4.9 Mil 
- Current Value/SF $200 
Retail 
- Existing SF 1.8 Mil 
- Current Value/SF $175 
Residential 
- Existing Units 13,000 
- Current Value/Unit $150 K 
Inflation 
- Without Disney 5°lo 5°lo 
- With Disney 1 0°lo 1 0°lo 
Value of Incremental 
Property Taxes 
·
-m
 
.
.
.
.
.
 
Q) 
c >< 
m
 
1--c 
Q) 
m
 
Disney 
Rooms 
Occupancy 
Rates 
Hotel Bed Tax Assumptions 
(1989 $) 
Lona Beach 
Disney Non-Disney 
2,100 5,336 
80°/o 70°/o 
$125 $75 
Hotel Bed Tax Revenues @ 1 0°/o $7.67 mil $10.23 
~/ 
Total Hotel Bed Tax $17.90 mil 
Local Multiplier 1.8 
Total 32.2 Mil 
Anaheim 
Disney Non-
2,300 5,558 
80°/o 70°/o 
$125 $60 
$8.40 $8.52 mil 
~ / 
$16.9 mil 
1.8 
32.2 Mil 
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Sales Tax Summary 
(Million 1989 $) 
•Tourist Taxable Spending 
Within Park 
Outside Park 
•Local Taxable Spending 
Within Park 
Outside Park 
•R/E Non-Theme Park Visitor Taxable Spending 
•Employee Taxable Spending 
•Local Purchases of Taxable Materials/Supplies 
Total Taxable Sales 
X Multiplier 
Total City Sales Tax Revenues@ 1 °/o* 
Total County Sales Tax Revenues@ 25°/o* 
* In addition, 4.75°/o of sales goes to State. 
Long Beach 
$95 Mil 
$78 
$85 
$46 
$13 
$8 
$64.0 
i353.0 Mil 
1.8 
$7.0 Mil 
$1.8 Mil 
Anaheim - Suoer 
$75 Mil 
$114 
$68 
$36 
$23 
$7 
$57 
$379 Mil 
1.8 
$6.8 Mil 
$1.7 Mil 
Local Sales Tax Assumptions 
Tourist Spending 
Within Park 
Incremental #of Tourists 
Visits Per Guest 
Incremental Days in Park 
Taxable Per Caps in Park (Merchandise I Food & Beverage) 
In Park Taxable Expenditures 
Less Lost Revenues 
Queen Mary Taxable Per Cap 
Queen Mary Tourists 
Incremental In Park Taxable Revenues 
Outside Park 
Tourists Taxable Per cap Per diem 
Incremental# Tourist Days in City 
Incremental Taxable Revenues 
Less Lost Revenues 
Incremental Outside Park Taxable Revenues 
Local Spending 
In Park 
Incremental # Locals 
Taxable Per Cap 
In Park Taxable Revenues 
Less Lost Revenues 
Queen Mary Local Visitors 
Queen Mary Local Visitors 
Incremental In Park Taxable Revenues 
. Long Beach 
4.90 mil 
1.10 
5.4 mil 
$19.00 
$102.60 mil 
$7.40 mil 
$9.25 
.8 mil 
$95.20 mil 
$15 
5.7 mil 
$85.5 mil 
$8.00 mil 
$77.5 mil 
4.6 mil 
$19.00 
$87.40 mil 
$9.25 
.3 mil 
$84.63 
Anaheim Super + 
3.61 mil 
1! 1 0 
3.97 mil 
$19.00 
$75.12 mil 
$75.12 mil 
$15 
7.6 mil 
114.0 mil 
$114 mil 
3.6 mil 
$19.00 
$68.40 mil 
$68.40 
Local Sales Tax Assumptions (Cont.) 
Local Spending (Cont.) 
Outside Park 
Taxable Per capita Expenditure 
Incremental Taxable Revenues 
*RIE Non-theme Park Visitor Spending 
#Visitors 
Taxable Per Cap 
Incremental In-Park Taxable Revenues 
Employee Spending 
#Employees 
Direct Disposable Payroll 
0/o Non Benefit 
0/o Spent on Taxable Retail Goods 
0/o Spent Locally 
Incremental In-Park Taxable Revenues 
Local Purchases of Taxable Materials/Supplies 
Purchases 
0/o of Purchased Locally 
Incremental Purchases 
Total Taxable Sales 
Long Beach 
$10 
$46 mil 
1.6 mil 
$8.00 
$12.8 mil 
10.43 mil 
$190.77 mil 
71 o/o 
27°/o 
21 °/o 
$7.7 mil 
$320.00mil 
20°/o 
$64.00mil 
$417 mil 
Anaheim Super + 
$10 
$36 mil 
2.8 mil 
$8.00 
$22.4 mil 
9.86 mil 
$177.99 mil 
71 °/o 
27°/o 
21 °/o 
$7.2 mil 
$284.32 mil 
20°/o 
$56.87 mil 
$418 mil 
.. Assumes retail/entertainment centerwwi/1 attract a patronage= 40% of the adjacent gate(s) attendance and that 40% of the patronswwi/1 be non-theme park vi. 
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Convention Center Impacts 
Long Beach Anaheim 
Projected Attendance 
(Without Disney) 
-# 0.7 Mil 1.8 Mil 
-
0/o Non-Local 33°/o 43°/o 
Projected Attendance 
(With Disney) 
-# 0.8 Mil 2.0 Mil 
-
0/o Non-Local 40°/o 50°/o 
Average Group Size 2.1 2.1 
Non-Park Attendees 
-
0/o 40°/o 40°/o 
-# 75K 190K 
0/o Staying Locally 80°/o 80°/o 
Incremental Spending Per Person 
-Hotel $250 $250 
• New Attendees $280 $280 
• Existing Attendees $30 $30 
Incremental Expenditures 
-Hotel $24 Mil $66 Mil 
Incremental Fiscal Impacts (1.8 Multiplier) 
- Hotel Bed Tax (1 0°/o) $4.3 Mil $11.9 
Mil 
Airport Fees 
Long Beach 
#Tourist Visitors 5 Million 
o/o Arrive By Air 50°/o 
0/o Arrive@ L.B. Airport 33°/o 
# Persons arriving by Air 825,000 
Average Persons/Flight 100 
0/o of Existing Flights 58°/o 
Revenues 
-1987 $7 Mil 
-Projected $11 Mil 
-Increment $4 Mil 
Permits/Licenses 
Long Beach Anaheim 
Disneyland Expense $50K $50K 
Premium for Water Related Uses 25°/o Oo/o 
Multiplier For New Permits/Licenses 1.5 1.5 
Total Revenues $94K $75K 
'!,;: 
Parking Violations 
Long Beach Anaheim 
Incremental Visitors 11.1 Mil 10.0 Mil 
0/o Arriving By Car 70°/o 80o/o 
Violation Ratio 0.25°/o 0.25°/o 
Average Fine $21 $21 
Total Revenue $113K $117K 
Car Rentals - Sales Tax 
Long Beach 
# Tourist Visitors 5 Million 
0/o Arrive By Air 50°/o 
0/o Arrive@ L.B. Airport 33°/o 
Car Rentals 20°/o 
# Persons per Car 3.6 
Average Length of Stay (Days) 7.0 
Average Cost per Day $48 
Gross Revenues $15.4 Mil 
Sales Tax 
- City Share @ 1 °/o $154 K 
- County Share @ 0.25°/o $39 K 
